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Who reads   
NANI?

DO COMMUNITY 
PUBLICATION 

READERS  
SUBSCRIBE  

TO DAILY  
NEWSPAPERS?

No 
61%

Yes
39%

Readers 
Purchase

IntentFinancial Services 93%

Beauty 84%

Dental Services 81%

Medical Services 77%

Travel 69%

Dining & Entertainment 69%

Home Improvement 45%

Home Furnishings 44%

Auto 44%

Lawn & Garden 33%

Tax Services 36%

Heating & AC 32%

Floral Gifts 24%Childcare 24%

Information provided by Circulation 
Verification Council.

Reader Age  
vs. US Population

US population

READERSHIP/MARKET
18-24 -5%
25-34 +3%
35-44 +5%
45-54 +5%
>55 -8%

US population

Reader Incomes  
vs. US Population

US population

Reader Education Level 
vs. US Population

READERSHIP/MARKET
<High School -8%
High School +8%
Some College +1%
College Degree +3%
Post Graduate -4%

NANI Readers look to purchase the following 
products and services in the coming year
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NANI readers

MYTH: Only old people read free papers.  
FACT: Free Paper Readers are generally  

between 25 and 55 years of age.
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Household  
Income

MYTH: Only poor people read free papers. 
FACT: Free Paper Readers are generally middle  

and upper middle class Americans.

MYTH: Only the uneducated read free papers. 
FACT: Free Paper Readers are highly educated earning  

degrees from high school and college.
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